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Animal Cancer Foundation (ACF) 

- Helps both animals facing cancer as well as children and 
those that may benefit from comparative oncology

- Recognizes one cancer in dogs is quite common, bone 
cancer in children is nearly the same



Target Audience 

● Average household income of $75K-100K
● Median age 25-55
● Male
● Those touched by cancer; both in their pets and human 

family members
● Majority of individual donors come from personal pet 

loss
● Tend to be a passionate donor base 



Current Social Media Audience

3,736 “likes” on your Facebook page. 

1,638 followers on your Instagram page.

1,231 followers on your Twitter page. 



Your Biggest Opportunity!!!

http://www.youtube.com/watch?v=CdRIzgL5SS0


Social Media Use 

Strengths & Opportunity: 

- The Elephant In The Room! 
- Nationwide’s Nationwide 

Pet page on Instagram : 
(4,765 followers) 

- Petco : 2,797,391 (FB)
- Pet Valu : US 68,168 (FB)

Weaknesses & Threats: 

- Low follower/ engagement 
count across all platforms 

- Not a lot of sharable 
content- very dry and 
lacking character 

- Other charities
- Uncertainty  

https://www.facebook.com/PetValuUS/?ref=page_internal


Insights 
Animals: 3% 

Health: 8% 

Religion: 33% 

We want to reach a combined 44% 



Our goals...

1. Increase brand awareness while generating interest
a. Donor / Sponsor 
b. Personal giver

  

2. Increase donations through proven research and a 
target demographic 

a. Add A list Pet Insurance Company 

b. Make connection with mega churches 



We introduce to you… 

Prayers for Paws

A charity that aims to bring relief to God’s creatures, 
animals and children. How can we spread the word? 



1. Bring the pets to get pet. 
Outside of religious locations and where events are being held, we will bring a 

group of shelter dogs to 

● Hopefully get adopted 

● Raise awareness for this foundation by having pamphlets, knowledgeable 

volunteers, and in-depth information about how ACF works to help study 

comparative oncology. 



2. Reaching out 

● We’ve selected several mega churches that have a large children’s 

congregation; we would like to enforce the connection between pet 

cancer and cancer in children by bringing the two sides together 

● Willow Creek, Destination Church Chicago, Harvest Bible Chapel 

● 2 months on the weekends in spring; between 8 locations it is easy 

do-able 

Here we will also ask for donations, both one time and on-going, and offer 

support for those dealing with a sick pet or child. 



3. Start a hashtag across social media platforms 
for #prayersforpaws  

We invite people to post their personal stories and 
involvement with the campaign using #prayersforpaws on the 
ACF’s Instagram account through submitting a photo and a 
story to our website email. 

We can build a social media presence built off the actual 
stories and emotions of people who have lost a pet to cancer, 
and link to a donation page that shows registered supporting 
religious locations as well as other articles about comparative 
oncology. 



Influencers

● Identify key pet and animal-lover influencers and media 
contacts and leverage their social presence to raise 
campaign awareness. 

● Build relationships with influencers that will help 
accelerate ongoing dialogue, brand advocacy and 
positive conversations.

● Push influencers to come up with unique and new ways 
to engage around various topics and key moments.



Potential Influencers
● Arlene Weintraub

○ Freelance writer for 

Health, Metro New York 

and

● Lu Parker

○ Journalist, Former Miss. 

USA,  Animal Advocate 

and Vegan

● Marc Gunther

○ Reporting about 

nonprofits, foundations, 

business, sustainability, 

global poverty, animal 

welfare.

https://twitter.com/arleneweintraub
https://twitter.com/LuParker
https://twitter.com/MarcGunther


Sponsor 

Current

-  We have 8 
Sponsors 

Suggestions 

- Adding 1 more A list 
Animal Insurance 
Company 



5k 
Currently have 8 sponsors

By posting on  

- We will raise $
- Raise Awareness 

We can reach over 3 million 
people 





Why this works 



Questions?



Thank you.


